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RAN-1908060403040010
M.Com.(Sem. III) Examination November - 2025

Marketing  (Paper - VII) Consumer Behaviour

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

(2) Figures to the right indicate marks

Seat No.:

Student’s Signature

â. 1.  V|„$L$p DÑf âñp¡ (L$p¡C‘Z ‘p„Q) (10)
 1. gpCaõV$pCg“p¡ A’® Ap‘p¡.
 2. N°plL$ d¡dfu iy„ R>¡?
 3. iuMhp“u âq¾$epdp„ habit iy„ R>¡?
 4. h‘fpi“¡ Akf L$fsu L$p¡C‘Z b¡ ‘k®“prgV$u gnZp¡ S>Zphp¡.
 5. kpdprS>L$ õsfuL$fZ iy„ R>¡?

â. 2.  N°plL$ hs®“dp„ iuMhp“u âq¾$ep“p OV$L$p¡ A“¡ âL$pfp¡ kdÅhp¡.  (13)
A’hp

â. 2.  ¼gprkL$g L$ÞX$ui“g L$p¡[Á“qV$h r’efu A“¡ Ap¡åTh£i“g gr“¯N kdÅhp¡.

â. 3.  N°plL$ hs®“ ‘f ‘k®“prgV$u A“¡ gpCaõV$pCg“p âcph kdÅhp¡.  (13)
A’hp

â. 3.  cpfsue N°plL$p¡“u bv$gpsu gpCaõV$pCg V²²¡$ÞX$k¹ Dv$plfZ kp’¡ kdÅhp¡.

â. 4.  V|„$L$u “p¢^  (L$p¡C‘Z b¡) (14)
 1. Perceived risk 
 2. cpfsue N°plL$p¡ ‘f ’e¡gp¡ Synovate Aæepk
 3. kpdprS>L$ hN®“u gpnrZL$spAp¡
 4. N°plL$ b°pÞX$ gp¡eëV$u 

ENGLISH VERSION

Q. 1.  Short Answer Questions : (10)

 1. State the meaning of lifestyle.

 2.  What is consumer memory?

 3.  Define habit in consumer learning.

 4.  Mention any two personality traits that influence consumption.

 5.  What is social stratification?
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Q. 2.   Explain the elements and types of learning process in consumer behaviour.  (13)

OR

Q. 2.   Discuss the concepts of classical conditioning, cognitive theory and observational 

learning. 

Q. 3.   Explain the influence of personality and lifestyle on consumer behaviour. (13)

OR

Q. 3.   Discuss the changing lifestyle trends of Indian consumers with examples.  

Q. 4.   Write short notes: (Any two)  (14)

 1.  Perceived risk

 2.  Synovate study of Indian consumers

 3.  Characteristics of social class

 4.  Consumer brand loyalty


