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Fill up strictly the above details on your answer book. ("
(2) Figures to the right indicate marks
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1.  Perceived risk
2. MRdlM Aesl U2 2d4l Synovate BIeUIA
3. Mllors il qlaisaiil
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ENGLISH VERSION
Q.1. Short Answer Questions : (10)
1. State the meaning of lifestyle.
2. What is consumer memory?
3. Define habit in consumer learning.
4. Mention any two personality traits that influence consumption.
5. What is social stratification?
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Q.2.
Q.2.

Q.3.
Q.3.
Q. 4.

b=

Explain the elements and types of learning process in consumer behaviour. (13)
OR

Discuss the concepts of classical conditioning, cognitive theory and observational

learning.

Explain the influence of personality and lifestyle on consumer behaviour. (13)
OR
Discuss the changing lifestyle trends of Indian consumers with examples.

Write short notes: (Any two) (14)
Perceived risk

Synovate study of Indian consumers

Characteristics of social class

Consumer brand loyalty
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